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Providing solutions to 

meet sustainability, 

resource management 

and waste recovery 

goals of clients and 

their supply chains
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What is 
Communication?

- Research
- SWOT

Break Goal Setting Strategies

Social Media Evaluation Questions? Wrap up
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AGENDA
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What is 

YOUR 
Recycling 

Story?



55

What is 

YOUR 
Recycling 

Story?



66

What is YOUR Recycling Story?
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What is YOUR Recycling Story?
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What is YOUR Recycling Story?
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IS COMMUNICATION?
WHAT 
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Research

10

COMMUNICATIONS CAMPAIGNS

PlanningImplement
-ation

Evaluation
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BEHAVIOR CHANGE

Research
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Recycle, MI Introduction

https://youtu.be/1PbRejalSYI
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CHOOSING A TARGET AUDIENCE

CURRENT 
RECYCLERS

VISITORS 
TO MI

ELECTED 
OFFICIALS

RECYCLING 
EDUCATORS

SCHOOLS PARENTSMEDIA

Research
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BENEFITS
SWOT

Research
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SWOT

STRENGTHS WEAKNESSES

OPPORTUNITIES THREATS

SWOT Analysis
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LAB
CREATIVE

Research
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BREAK
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goalsSMART

Research

Planning
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Specific Measurable Attainable Realistic Time-based

20

SMART GOALS

Planning
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To gain attendee 
engagement of through 
#RecycleMI with 20 social 
media mentions during the 
MRC conference and 
increase by 10% in three-
months following
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SMART GOALS

“
“
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LAB
CREATIVE

SETTING 
SMART 
OBJECTIVES

Planning
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Testing messages at 
events, public spaces 
and any educational 
opportunity. 
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PILOTING AND MESSAGE TESTING

PlanningImplement
-ation
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STRATEGIC 
TACTICS

Media Opps

Other 
Tactics

Events

Contests

Digital 
Communication

PlanningImplement
-ation
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• Be Prepared

• Practice & Critique

• Be Calm

• Narrow your Focus

• Remember the 3 most 
important points

• Don’t miss opportunities!
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MEDIA TRAINING
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LAB
CREATIVE Strategies

Strategy –
Implementation –
Dry Erase Boards

Planning
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CREATIVE LAB | STRATEGIES
Strategy – Implementation – Dry Erase Boards
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mediaSOCIAL

Planning
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WHY SOCIAL MEDIA?

VIRAL NATURE LOW COST

$

$
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WHO IS USING SOCIAL MEDIA?

0%

50%

100%

18-29 30-49 50-64 65+

Social Media Usage, Internet Users 18+

FaceBook Twitter LinkedIn Instagram

0%

20%

40%

60%

80%

100%

Facebook Twitter LinkedIn Instagram

Social Media Usage, Age 18+

207
Internet
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WHO MAKES UP YOUR DEMOGRAPHIC?

Plymouth Twp, MI

9% Age 20-29
26% Age 30-49
24% Age 50-64
16% Age 65+
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Social Media Audit
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WHERE ARE YOU AT?

• Platforms
• Responsibility
• Passwords
• Branding
• SOP
• Post Frequency
• Engagement Activities
• Followers
• Past Success/Failure
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WHERE DO YOU WANT TO GO?
Set Objectives

#
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POSTS THAT GET ATTENTION

?
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HOW ARE YOU GETTING THERE?
Editorial Calendar

Evaluation
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LAB
CREATIVE

Social Media 
Detail
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CREATIVE LAB | Social Media Detail

Category Information

Date

Time

Platform

Post/Tweet Text

Link

Linking to

Campaign

Target Audience

Image Attached

Character Count
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ANSWER
QUESTION &
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@recycle_com

Marissa Segundo
Communications Consultant
msegundo@recycle.com

Anna Lynott
Senior Consultant
alynott@recycle.com

Melissa Radiwon
Marketing Manager
mradiwon@recycle.com

Resource Recycling Systems

RRS (Resource Recycling Systems)
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