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Providing solutions to
meet sustainability,
resource management
and waste recovery
goals of clients and

their supply chains
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managing changein a
resource-constrained
world.
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since 1986

Managing change in a resource-constrained world
for nearly 30 years




—

RRS¢ AGENDA
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Social Media Evaluation Questions? Wrap up
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RRS $ What is YOUR Recycling Story?
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RRS $ What is YOUR Recycling Story?




RRS ¢{ What is YOUR Recycling Story?




IS COMMUNICATION?




RRS¢ COMMUNICATIONS CAMPAIGNS

Research

Implement
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RRS¢ BEHAVIOR CHANGE
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MICHIGAN
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NO CITY LIMIT
POP. 9,876,187

GOVERNOR'S

RECYCLING SUMMIT

ANNUAL CONFERENCE
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GEEP offers a il suite of Electionics
Recychng and IT Assel Managoment
services o Nl

recycing, valy

Visit our bocth at this year's Annusl
Conterence & loarm how we can
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= 3 deliver investment recovery solutions.
DE
REDFORD, MICHIGAN

WWW.GEEPGLOBAL.COM
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Quikck Links ..
= Recycing Directry
Become a member of the MRC! Materials and Recycling Managemsnt Training Recyche, Mi
= About Us
 Join MRC L De)
4 Consactus

Qamqnm‘d‘uin

More about MEM training
Maore about membership

Mare about Recycle, Mi

Visit Recycle, MI at
www.recyclemi.org

Where is Recycle, Michigan?

. It located in your home, down the road, and i your very own communty.
Discover how your hometown can be a part of Recycke, M. By recycing, your
community can help in protecting the thngs we love mast about cur state.

Recyeling is funl Get the whole family involved

FIG Mo Ways 1o reduce waste and the apaions
avallable In your community by contacting your

Ioeal municipality for recycling information or to
request service. COMMON RECYCLING ITEMS:

MY RECYCLING INFO:

= 4 ©  BOTILES & CANS: PAPER:
cmaIne e i Glass Containers 5 Magesnes
Beverage & Faad Cans Newspaper

Junk Mail
'RECYCLING DROP BFF CENTER: LASTIC: Envelopes
) Milk & Juice Jugs Catalogs
Water Bottles Praone Books
HOUSEHOLD HAZARDOUS WASTE: Laundry Detergent Bottles Cardboard Boves
) 9 Shampoe Bottles Paper Towel Rolls
Faper Bags

ELECTROKICS BISPOSAL

PARTNER LOGO




PARENTS
Research

CURRENT
RECYCLERS

RRS¢ CHOOSING A TARGET AUDIENCE

ELECTED
OFFICIALS
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RRS¢ swor

STRENGTHS WEAKNESSES

SWOT Analysis

OPPORTUNITIES THREATS




CREATIVE

L










—

RRS¢  SMART GoALs
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Planning
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RRS¢ SMART GOALS

1 To gain attendee
engagement of through
Q #RecycleM|I with 20 social
< "3 T media mentions during the
- MRC conference and
increase by 10% in three-
months following 3%
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SETTING
SMART
OBJECTIVES
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RRS¢  PILOTING AND MESSAGE TESTING

lesting messages at

events, public spaces
and any educational
opportunity.
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Digital
Communication

Other
Tactics
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STRATEGIC
TACTICS

’

@ Contests
@ Media Opps

Implement Planning
-ation




RRS¢ MEDIA TRAINING

Be Prepared

e Practice & Critique
e Be Calm

* Narrow your Focus

e Remember the 3 most
important points

e Don’t miss opportunities!
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RRS ~  CREATIVE LAB | STRATEGIES
v Strategy — Implementation — Dry Erase Boards
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RRS¢  WHY soCIAL MEDIA?
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RRS¢ WHO IS USING SOCIAL MEDIA?

Social Media Usage, Age 18+
100%
80%
60%
40%
-0 m m B
0%

Facebook Twitter LinkedIn Instagram

Social Media Usage, Internet Users 18+
100%
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18-29 30-49 50-64

 FaceBook m Twitter ™ Linkedin M Instagram
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BRS¢ WHO MAKES UP YOUR DEMOGRAPHIC?

Plymouth Twp, Mi

9% Age 20-29
. 26% Age 30-49

24% Age 50-64
16% Age 65+
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RRS¢  WHERE ARE YOU AT?

Social Media Audit

e Platforms

e Responsibility
e Passwords
e Branding

e SOP

* Post Frequency

* Engagement Activities
e Followers

e Past Success/Failure
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RRS ~  WHERE DO YOU WANT TO GO?
V' Set Objectives

# 1)




RRS¢  POSTS THAT GET ATTENTION




—

RRS ~ HOW ARE YOU GETTING THERE?
v Editorial Calendar
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CREATIVE

Social Media
Detail




RRS¢  CREATIVE LAB | Social Media Detail

Category Information

Date

Time

Platform

Post/Tweet Text

Link

Linking to

Campaign

Target Audience

Image Attached

Character Count




QUESTION &
s ANSWER



Marissa Segundo N,
Communications Consultant \’
msegundo@recycle.com

recycle.com

Anna Lynott

Senior Consultant
alynott@recycle.com

Melissa Radiwon

Marketing Manager
mradiwon@recycle.com

m RRS (Resource Recycling Systems)
M) @recycle_com

E Resource Recycling Systems
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