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STUDY METHODOLOGY

• 1,500 respondents 

– Matched state demographics for age 
and income 

– Matched state regional population spread

• Online survey fielded 9/27/18-10/9/18
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SELF-REPORTED PROPORTION OF 
HOUSEHOLD RECYCLING

Q10: When thinking about the total waste created in your home over the past 3 
months, if you had to estimate, what percentage of your total waste was recycled? 

What percentage was thrown away in the regular trash?
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SELF-REPORTED PROPORTION OF 
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Amount of household waste 
recycled by region



Q9: Below is a list of 25 statements that may or may not describe how you 
feel about recycling.  For each statement, use the slider to indicate the 

degree to which that statement describes you, personally.

RECYCLING ATTITUDES AND BELIEFS
Mean score on 100-point scale where 100 = “describes how I feel perfectly”
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Q17: Think about what materials you are allowed to recycle at your curbside compared with what you actually 
recycle using that method. Please go through the list of materials below and indicate how you typically handle 
that material curbside. It’s okay if you can’t recycle all items in that category (for example, select glass even if 

you can only recycle certain colors) – just indicate how most of each material tends to get handled.

AVAILABILITY OF CURBSIDE RECYCLING – BY MATERIAL
Self-reported among those with access to curbside recycling; n = 947 
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PERCEPTIONS OF THE EFFECTS OF CONTAMINANTS

Q28: In fact, some materials can cause damage to a 
recycling load if they are accidentally mixed in. How 
much damage do you think each of the items below

would cause if it got into a recycling load?



UNDERSTANDING OF CURRENT RECYCLING PROGRAMS

Q27: To what extent do you personally agree with 
each of the following statements?



UNDERSTANDING OF CURRENT RECYCLING PROGRAMS

Q27: To what extent do you personally agree with 
each of the following statements?



UNDERSTANDING OF CURRENT RECYCLING PROGRAMS 
BY RECYCLING GROUP
(Percent agreement) 
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KEY TAKEAWAYS

EDUCATIONAL RECYCLING CAMPAIGN

• High agreement about the benefits of recycling
• Positive reactions to both environmental and economic benefits 
• Access drives action, but access does not equal understanding
• High uncertainty about what, how, where and best source of info 

among light recyclers
• Misconceptions common among moderate and heavy recyclers



MEASURES OF SUCCESS

EDUCATIONAL RECYCLING CAMPAIGN

1. Audience understands there are clear-cut rules 

2. Audience understands how contaminants affect recycling

3. Audience understands how specific contaminants 
could affect a load



CAMPAIGN GOALS:

INCREASE QUALITY

INCREASE QUANTITY
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CREATIVE CRITERIA

• Broadly relevant
• Inviting, encouraging
• Adoptable – partner appeal
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COMMUNICATIONS STRATEGY

• Build energy around getting better at recycling (as individuals, 
households, as a state)
• Educate the state about the rules
• Communicate the consequences of not knowing the rules
• Encourage engagement and learning
• Increase confidence
• Direct people to local authority
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INCREASE AWARENESS

INCREASE KNOWLEDGE

BUILD CONFIDENCE
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THE BIG IDEA:
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Know It Before You Throw It
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WHAT YOU’LL SEE

• High-level conceptual demonstration: 

– Broad theme, “sketch” level – details come with build-out

– Sample TV script and storyboard
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CONCEPT CRITERIA

• Align with campaign and communications goals

• Align to success measures

• Focused on education

• Both broad and customizable

• Culminate in a call to action – clarity

• Foster relevance to audience members
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THE RECYCLING RACCOON SQUAD!
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• PERSONALITY TRAITS 
üStrong, resilient and complex

üA natural teacher with a scientific bent 
and a particular love of polymers

• EDUCATIONAL POINTS

üPlastics must be clean and dry

üCheck for the number!

ü1s and 2s are pretty universally 
accepted; check with your local 
recycler for everything else 

Nyla P. Lastic
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• PERSONALITY TRAITS 
üSharp and dependable

üLikes to bang out tunes on empty cans 
of all shapes and sizes

• EDUCATIONAL POINTS

üMetal must be clean and dry

üCans and metal lids are OK

üScrap metal, wire hangers and 
construction materials are not for 
curbside recycling

Precious Metale
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• PERSONALITY TRAITS 
üThe unofficial leader of the squad

üSophisticated and meticulous, she 
loves clarity, sparkle and the squeak of 
clean glass

• EDUCATIONAL POINTS

üGlass must be clean and dry

üClear food glass is OK

üNo dishes, window glass, mirrors or 
lightbulbs

üCheck locally for colored glassGladys Glass
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• PERSONALITY TRAITS 

üFlexible but tough

üBuilds the coolest cardboard 
structures

• EDUCATIONAL POINTS

üBreak down your boxes

üPizza boxes with food and grease are 
not recyclable

üPaper coffee cups, receipts and frozen 
food boxes contain plastic – throw ’em
out (usually)Carlos Cardboard
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• PERSONALITY TRAITS 

üWell read

üLoves his paper-bag pipes

• EDUCATIONAL POINTS

üKeep your paper dry!

üStaples are OK

üEnvelopes with plastic windows 
are OK

üBooks and photos are a no in 
most places Paper MacKay
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• PERSONALITY TRAITS 

üUncategorizable, doesn’t neatly fit into 
any boxes

üGenerally directs you to check with 
your local recycler

• EDUCATIONAL POINTS

üRopes, twine, hoses and wire a no –
they get tangled in the machines

üStyrofoam, batteries, hazardous 
materials, rigid bulky plastics, etc. –
can’t be recycled curbside, but check 
for a local drop-off locationFrank
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Gladys GlassPrecious MetaleNyla P. Lastic

Carlos Cardboard FrankPaper MacKay



TELEVISION
THE RECYCLING RACCOON SQUAD
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STORYBOARD

HOMEOWNER:  Hey! GLADYS GLASS: Glass bottles not 
emptied …
CARLOS CARDBOARD:  Greasy pizza 
boxes … 

NYLA P. LASTIC:  Yogurt containers 
with … eww!

PRECIOUS METALE: (Talking with her 
mouth full)  Cat food still in the can is 
bad… but oh so good.  

PAPER MaCKAY:  Relax, ma’am, we're 
here to help. 

GLADYS:  These dirty recyclables 
could ruin this entire load. 

HOMEOWNER:  Wow! I had no 
idea.

NYLA P. LASTIC:   Chill, human. 
We'll show you the ropes.  

GLADYS GLASS:   … and that change 
starts with you.

GLADYS GLASS: Michigan needs to 
recycle better … 

VO:  Join the squad and learn the 
rules at recyclingraccoons.org.

FRANK:  You know, technically you're 
not supposed to recycle ropes. I'm 
just sayin’.

KNOW IT BEFORE YOU THROW IT
R e c y c l i n g R a c c o o n s . o r g



RACCOON SQUAD TONALITY: 
The Key to Public & Partner Engagement

• Adoptable & adaptable

• Inviting, likable

• Engaging, dynamic

• Unexpected, memorable
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PARTNER ENGAGEMENT

• Toolkit with framework, assets and resources for customizable 
messaging on multiple platforms

• Work with a pilot community to develop and beta-test the kit
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WHAT’S NEXT

• Public launch

• Multimedia campaign

• Your engagement
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